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Chart 1: Average Company Lifespan on S&P 500 Index
Years, rolling 7-year average
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Agree/strongly agree Agree/strongly agree that

Agree/strongly agree that digital technology using new technology
that digital technology is reshaping our effectively is key to our
is reshaping our company’s business company’s survival and
industry model growth

SMB Investments and Plans for Using Technology to Help Achieve Business Goals

. i 46% 34% 20%

Improve employee productivity/re-skill employees e |
[echnolo I ar 0%

Improve decision-making S

- - . 44% 36% 20%
IS ey to Personalize/improve customer experience L |

i ) 47% 28% 30%

Add a new sales channel (e.g. online, partner, new location, etc.) .

B u S I n e S S Improve new employee recruitment 7 EE 2%

36% 38% 26%

( ; rowt h Improve/accelerate development of new products/services e |
0, 0, Q,
Enter a new customer market (e.g. new geography, new customer segment, etc.) 35% w
0, a, Q0
Create a new line of business/deliver a new product or service 3% w
Oy 0, a
Automate repetitive manual tasks (e.g. order entry, billing, payments, etc.) 35% w
33% 40% 26%
Support changing regulatory and compliance requirements P ]
27% % 36%
Automate physical systems (e.g. energy, water, security, etc.) 3?'»5_

Current Goal I Long-term (12-24 months) Goal [l Nota Goal Percentage of Respondents

Ac u m at i ca Source: SMB Group 2017 SMB Routes to Market Study




Top SMB Challenges to Using New Technology Solutions*

It's difficult to integrate new digital technologies with existing systems 34%
TO p We don’t have enough meney to adequately fund it 34%,
Decision-makers haven't set goals in this area 3%
C h aI I e n g e S We don't have adequate IT skills/staff to support new technology 939
It’s hard to figure out which solutions will best help us 1%
tO U S i n We have concerns about security issues associated with using new digital technologies 27% Strongly agree that they
g Too many people in our company are resistant to change 27% have a well-de_ﬁned digital
transformation strategy
It's not a priority for decision-makers 24%
N eW We're unsure about how to execute to achieve our goals 20%
We don't have enough time to focus on this 14%

Technology

*Respondents were asked to provide their top three challenges.
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Technology Foundation

Horizontal Editions and Modules Industry Editions
[ [ J [ ] [ J [} [
Financial Inventory Order Customer Project Advanced Magento/Shopify MRP, Production Industry F|<—:I-Eld Service &
Management Management Management Management Accounting Fulfilment Integration Scheduling Integrations i quipment
Management
Document Role-based . Mobile Visual Studio Workflows Cross-browser .
Management access Multi-tenant framework templates N and APIs support a1 Analytics
SQL =1 MySQL NET Framework
(¥ J Visual Stud .
@ Server ¥ database e C#and ASP.NET

) Acumatica

The Cloud ERP




Acumatica Al/ML

Platform QO

Natural language
search

OCR/image recognition
and capture

Construction '?‘
Project forecasting

Supplier and subcontractor
performance

Estimation analysis

Financial
Management
Bank reconciliation

Anomaly detection
& smart suggestin GL

Invoice categorization
and processing

Automation
of Mundane
Tasks

Expense submission,
auditing, and approval

Time tracking
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Distribution
Management

Inventory replenishment

Supplier track record/
capacity planning

Field Service
Management

Route optimization
and logistics

Customer
Management

Opportunity heat map
Company profiler
Customer retention/LTV
Social profile matching

Commerce

Recommendations
and FBT

Fraud detection
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Acumatica
customers
by Industry
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Wholesale/Distribution
20%

Software
3%

Healthcare
4%

Non-profit ,/
6%
/"~ Retail and

/
/ e-commerce
9%

m Wholesale/Distribution
Professional Services
Manufacturing

m Retail and E-Commerce

= Non-Profit
Food & Beverage
Healthcare
Software
Construction & Real Estate
Services

m Agriculture & Farming

u Travel & Hospitality

m Government

® Telecommunication

m Energy & Utilities

m Transportation

m Education
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Customer Perspective

SMB Investments in and Plans for AI and ML

No plan to invest,

39%

66

Acumatica allows us to
build in functionality
that best fits our needs.
— Thomas Finney,

IT Director, Shoebacca

Currently
investing,

24%

|s your company
investing in or
planning to invest in
artificial intelligence
or machine
learning?

Planning to invest in
next 12-24 months,

38%

Source: SMEB Group 2077 Digital Transformation Study
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Summary

1) The creation-destruction cycle for businesses is heating up 6

2) Technology adoption is key to business success now and in the future ‘ //’

3) An adaptable cloud platform helps your business stay competitive ‘
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Download the full
eBook now:

http://Ip.acumatica.com/smb-
new-technology-ebook
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http://lp.acumatica.com/smb-new-technology-ebook
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Thank You



