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SMB 360: Connecting the Dots Between Business and Technology Study

The SMB 360: Connecting the Dots Between Business and Technology Study is a survey of SMB business
resources, requirements, drivers and challenges. The study provides an in-depth and holistic view of the
SMB market and deliver insights into how business characteristics shape technology decisions and

planning.

It examines how these variables impact SMB technology priorities and purchasing decisions; and how
SMBs approach new technologies and their adoption plans and challenges. Vendors can use these insights
to better align educational, marketing and solution initiatives with SMB views, attitudes and readiness.

Methodology summary:
* Web-based survey
* Data collected in November 2018
* Random sample of small, medium businesses
* Respondents are responsible for making/influencing technology solutions decisions
* 55 questions
e 701 completed interviews among:
o Small business (1-19 employee, 20-49 employee, 50-99 employee segments)

O

Medium business (100-249 employee, 250-499 employee, 500 to 1,000 employee
segments.)

Table of Contents
* Focus, Goals and Methodology

* Study Focus and Methodology

e SMBs Defined

* Top Takeaways

©)

o

Business Background

Business Growth and Channel Initiatives
SMB Workforce Trends

Technology Background

Shift to Cloud Solutions Continues

Business Applications Trajectory to the Cloud
SMBs Business Application Use and Plans

Importance of New Technology Capabilities

© SMB Group



[

@
L

. VVSMB Grou

tionable Market Insight

o SMB Information and Guidance Sources
o SMB Solution Selection and Purchase Process
o Industry Segmentation
o Younger SMBs Are Outpacing Older Ones
o Technology Decision Making Cycle
o Comparing Personas
* Business Background
o Annual Revenues and Forecasted Change
o Top Business and Technology Challenges
o SMB Business Related Attitudes
o Current and Planned Sales Channels
o Current and Planned Initiatives to Grow the Business
* Workforce Profile
o Staffing for Business Functions
o Plans to Grow Staffing Resources
o Workforce Mobility Profile
* Technology Background
o Annual Technology Spending and Forecasted Change
o Adoption of Mobile Devices for Work and Impact on Use of Traditional PCs/Laptops
o Current and Planned Use of Digital Sites
* Business Applications Adoption and Plans
o Current and Planned Use of Business Applications and Deployment Method
o Current Solutions SMBs are Considering Replacing
o Top Reasons to Consider Replacing Current Solution
o Current and Planned Use of Analytics Solutions by Function

Current Business Intelligence and Analytics Brand

O
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o Current State of Application Integration
* New Technology Capabilities
o Importance of New Technology Capabilities
o Current and Planned Use of 10T Solutions
* Technology Decision Making
o Top Information Sources
o Top Sources for Guidance for Technology Solutions
o Top Reasons to Rely on These Sources for Advice
o Top Primary Channels for Business Solutions
o Top Reasons Solutions Get on a “Short List”
o Top Channel Capabilities
o Key Criteria for Channel Selection
o Top Ways to Improve Vendor Purchasing Experience
o People Involved in Decision Making Process
* Details on Specific Business Solutions:
o Top Reasons to Consider Replacing Currently Used Business Applications
o By Small and Medium Businesses
o SMBs Considering Replacement of Current Solutions
o Top Reasons to Consider Replacing Accounting and Financial Management Solution
o Top Reasons to Consider Replacing ERP Solution
o Reasons to Consider Replacing CPM Solution
o Top Reasons to Consider Replacing Marketing Automation Solution
o Top Reasons to Consider Replacing Sales/contact Management Solution
o Top Reasons to Consider Replacing Customer Service Automation Solution
o Top Reasons to Consider Replacing Human Resources and Talent Management Solution

o Top Reasons to Consider Replacing Bl and Analytics Solution
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o Top Reasons to Consider Replacing Payroll Solution
* Employee Size Segmentation
o Top Business and Technology Challenges
o Changing Profile of the SMB Mobile Workforce
o Adoption of Mobile Devices for Work and Impact of This on Traditional PCs/Laptops
* Industry Segmentation
o Annual Revenue and Technology Spending Forecasted Change
o Workforce Mobility Profile Change
o Adoption of Mobile Devices for Work and Impact of This on Traditional PCs/Laptops
o Importance of New Technology Capabilities
o Current State of Application Integration
o Current and Planned Use of 10T Solutions
* Age of Business Segmentation
o Annual Revenue and Technology Spending Forecasted Change
o Workforce Mobility Profile Change
o Adoption of Mobile Devices for Work and Impact of This on Traditional PCs/Laptops
o Current State of Application Integration

o Current and Planned Use of loT Solutions

* Demographics
o Role of Respondent

o Industry Distribution

O

Primary Customers of Respondent SMBs

Geographic Business Distribution

O

o Years in Business

For more information, please contact:
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Lisa Lincoln | Director, Client Services & Business Development
SMB Group | 508.734.5658 | www.smb-gr.com | lisa.lincoln70@smb-gr.com
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